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Spoloénost Lidl, stc¢ast Skupiny Schwarz so sidlom
v nemeckom Neckarsulme, je jednym z lidrov v oblas-
ti predaja potravin v Eurépe. Lidl momentalne posobi
v 31 krajindch, kde prevadzkuje viac ako 12 600 predajni,
viac ako 230 logistickych centier a zamestnava viac ako
382 400 ludi.

Ako diskontny predajca sa Lidl ststredi predovietkym na
optimélny pomer ceny a kvality pre svojich zdkaznikov.
Jednoduchost a procesna orientacia uréuji kazdodenna
prevadzku v predajniach, logistickych centrach a cen-
trale.
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Pri kazdodennom konani preberd Lidl zodpovednost
za ludi, spoloénost a zivotné prostredie. V Lidl je udrza-
telnost prostriedkom kazdodenného plnenia prislubu
kvality.
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Vykon, respekt, dovera, rozvaha a spolupatri¢nost st
hodnoty, ktoré tvoria nasu firemnu kultdru. Zaroven for-

muju nase kazdodenné rozhodnutia a st zakladom nas-
ho tspechu.

Spolo¢nost Lidl dosiahla v obchodnom roku 2024 trzby
vo vyske 132,1 miliardy eur. Celkové trzby spoloénosti
skupiny Schwarz za obchodny rok 2024 dosiahli 175,4
miliardy eur.
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The Lidl retail company, part of the Schwarz Group head-
quartered in Neckarsulm, Germany, is one of the leading
food retailers in Europe. Lidl currently operates in 31
countries, with more than 12,600 stores, over 230 logis-
tics centers, and employs more than 382,400 people.

As a discount retailer, Lidl focuses primarily on offering
the optimal balance of price and quality forits customers.
Simplicity and process orientation define the daily op-
erations in stores, logistics centers, and at the company
headquarters.

Inits everyday activities, Lidl takes responsibility for peo-
ple, society, and the environment. At Lidl, sustainability
is ameans of fulfilling our promise of quality every single
day.

Performance, respect, trust, prudence, and solidarity
are the values that shape our corporate culture. They
guide our daily decisions and form the foundation of our
success.

In the 2024 financial year, Lidl achieved sales of EUR
132.1billion. The Schwarz Group’s total sales for the 2024
financial year amounted to EUR 175.4 billion.
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Lidl na Slovensku

Spoloc¢nost Lidl posobi na Slovensku od 9. septembra
2004, ked sme otvorili prvych 14 predajni. Na trh sme
prisli ako posledny z medzinarodnych retazcov. Pocas
nasledujacich rokov sme presli dlhd a dspes$nu cestu.
Dnes sme lidrom v odvetvi a délezitym pilierom sloven-
skej ekonomiky. V sti¢asnosti prevadzkujeme na Sloven-
sku viac ako 170 predajni, ktoré zdsobuju tri logistické
centrd v Seredi, Nem3Sovej a PreSove. V spolo¢nosti Lidl
Slovenska republika pracuje v oblasti obchodu, nakupu,
administrativy a expanzie celkovo viac ako 6 500 [udi, ¢o
z nds robi vyznamného zamestnavatela s pésobnostou
na celom Slovensku.

Lidl has been operating in Slovakia since September 9,
2004, when we opened the first 14 stores. We were the
last of the international chains to enter the market. Over
the following years, we have come a long and a success-
ful way. Today we are a leader in the industry and an im-
portant pillar of the Slovak economy. Which are supplied
by currently operate more than 170 stores in Slovakia,
which supply three logistics centers in Sered, Nem3$ova
and Presov. A total of more than 6,500 people work at
Lidl Slovak Republic in the areas of trade, purchasing,
administration and expansion, which makes us an im-
portant employer with operations throughout Slovakia.



Predajne Lidl sa vyznacuja vysokou funkénostou, Gcelo-
vostou, prijemnym a ¢istym prostredim. Jasné a prehlad-
né rozdelenie uli¢iek ulah¢uje zdkaznikom orientaciu
a vdaka predvyberu produktov navyse usetria kazdym
nakupom az patnast minat. Na rozdiel od vaésiny nasej
konkurencie mame jednotné ceny vo vsetkych naSich
predajniach. Verime totiz, ze zakaznici vo vSetkych re-
giénoch Slovenska si zaslizia rovnakua kvalitu produktov
za rovnakl cenu bez uprednostfiovania ktoréhokolvek
zregionov.

Lidl stores are characterized by high functionality, pur-
posefulness, pleasant and clean environment. The clear
and well-arranged division of the aisles makes it easier
for customers to find their way around, and thanks to
the pre-selection of products, they also save up to fi-
fteen minutes with each purchase. Unlike most of our

competitors, we have uniform prices in all our stores. We
believe that customers in all regions of Slovakia deserve
the same quality of products at the same price without
favoring any of the regions.




Ako jeden z lidrov trhu chceme stale prichadzat s novymi
ndpadmi a byt tak pre zdkaznikov atraktivni. Pre nasich
zékaznikov preto pravidelne pripravujeme zlavy a tema-
tické tyzdne. Okrem narodnych kuchyn a potravinového
sortimentu v rdmci tychto akcii ponikame potreby pre
domaécnost, kancelariu, Sport, zabavu alebo domacich
majstrov. Nasu ponuku tovarov a sluzieb ustavi¢ne roz-
Sirujeme a prispdsobujeme prianiam zdkaznikov. Vysled-
kom s nové produkty, akcie ¢i projekty.

@ centrala

' Logistické centrum

' Head office
' Logistic centre

As one of the market leaders, we always want to come
up with new ideas and thus be attractive to customers.
Therefore, we regularly prepare discounts and thematic
weeks for our customers. In addition to national cuisines
and food assortments, we offer necessities for the home,
discounts, sports, entertainment, or DIY as part of these
events. We are constantly expanding our range of goods
and services and adapting them to the wishes of our cus-
tomers. The result is new products, actions or projects.



Sustredime sa na buduicnost, ktord spociva v digitalizacii.
Ako jediny predajca potravin na Slovensku preto po-

nikame vyluéne digitdlny vernostny program Lidl Plus

a od roku 2019 prevadzkujeme vlastny online obchod so
spotrebnym tovarom.

Uvedomujeme si aj nasu spoloc¢enskd zodpovednost
a vyvijame Uprimnu snahu vydat sa na cestu k lepSiemu
zajtrajsku. Sme spravnou volbou pre nasich zdkaznikov,
zamestnancov, dodavatelov a komunity. O tom vSetkom
a eSte o mnohom dalSom je Lidl.

OD ROKU MAME
2 0 0 4 VIACAKO
PODNIKAME 1 7 0
VSR PREDAINI
+E-SHOP
+VERNOSTNY
PROGRAM
LIDLPLUS
// we operate over 170
// we have done stores +1e-shop + the
business in the Slovak LIDLPLUS LOYALTY
republic since 2004 PROGRAM

We therefore exclusively offer the digital loyalty program
Lidl Plus, and since 2019 we have been running our own
online store with consumer goods as the only food re-
tailer in Slovakia.

We are also aware of our social responsibility and make
a sincere effort to embark on the path to a better tomor-
row. We are the right choice for our customers, employe-
es, suppliers and communities. Lidl is about all that and
much more.

ZAMESTNAVAME
3 VIACAKO

6500

ZAMESTNANCOV

LOGISTICKE
CENTRA

// we employ
more than
6500 people 7

// we have 3 logistics
centres




Nase firemné zasady:

Spokojnost zakaznikov ovplyvnuje nase konanie.
Nasu poziciu na trhu uréuje optimalny pomer
vykonu a ceny.

Vdaka expanzii a ustaviénému zlepSovaniu
svojich predajni stéle rastieme.

Ako rozvetvena spoloc¢nost pracujeme systematicky.

Zarukou Uuspechu st kratke rozhodovacie procesy
ajednoduché pracovné postupy.

Dodrziavame platné zdkony a interné smernice.
Pri kazdodennej praci preberame ekonomickd,
spolocensku a ekologickti zodpovednost.

V spoloénosti je zakladnym pravidlom férovy
pristup ku kazdému.

Navzajom sa podporujeme a reSpektujeme.
Dohody sa dodrziavaju v dévernej atmosfére.
Pochvdlit, prejavit uznanie, ale i umenie prijat
kritiku je si¢astou nasej kazdodennej prace.

Customer satisfaction influences our actions.

Our position on the market is determined by the
optimal ratio of performance and price.

Thanks to expansion and continuous improvement

of our stores we are still growing.

As a branched company, we work systematically.
Short decision-making processes are the guarantee

of success and simple workflows.

We comply with applicable laws and internal
guidelines.

In our daily work, we take over economic,

social and ecological responsibility.

In company, the basic rule is fair approach to everyone.
We support and respect each other.

Agreements are followed in a confidential atmosphere.
To praise, show appreciation, but also the art of
accepting criticism is part of our daily work.




Clenstvo v priemyselnych
zdruzeniach a CSR iniciativach
v ramci Slovenska

Lidl Slovenska republika je aktivny partner v celospolo-
¢enskych diskusidch. Preto je neoddelitelnou stcastou
nasej prace monitorovanie legislativy, rozhovory iba so
zainteresovanymi stranami a spoluprdca so zdruzenia-
mi v naSom sektore. Nasim koneé¢nym cielom je ¢o naj-
rychlejsie preniest zakonné poziadavky do prevadzkovej

praxe a spolupracovat s dodavatelmi na véasnom identi-
fikovani budtcich délezitych tém.

T

Lidl Slovak Republic is an active partner in societal
discussions. Therefore, an integral part of our work is
the monitoring of legislation, interviews with interested
parties and cooperation with associations in our sector.
Our ultimate goal is to translate legal requirements into
operational practice as quickly as possible and to work

with suppliers to identify future important topics in a ti-

mely manner.
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Priemyselné zdruZenia a organizacie:
Slovensko-nemecka obchodna a priemyselna komora
(od oktébra 2013)

SAMO - Slovenska aliancia moderného obchodu

(vznik v roku 2014, Lidl ako jeden z iniciatorov)
Iniciativa pre férovy obchod (od februara 2018)
Americka obchodna komora na Slovensku (od 2025)

CSRiniciativy:
Business Leaders Forum (od marca 2017)

Charta diverzity na Slovensku (od méja 2019)
Circular Slovakia (od marca 2011)
Asfin (od jula 2021)

Industry associations and organizations:
Slovak-German Chamber of Commerce and Industry
(as of October 2013)

SAMO - Slovak Alliance of Modern Trade

(established in 2014, Lidl as one of the initiators)

Fair trade initiative (as of February 2018)

American Chamber of Commerce

in the Slovak Republic (as 2025)

CSRinitiatives:
Business Leaders Forum (since March 2017)
Diversity Charter in Slovakia (from May 2019)
Circular Slovakia (from March 2011)
Asfin (from July 2021)



Clenstva v medzinarodnych
asociaciach a organizaciach
cez matersku spolo¢nost

Lidl Slovenska republika je élenom aj tychto medzinarodnych asociacii a organizacii cez Lidl Stiftung:

Lidl Slovak Republic is also a member of these international associations and organizations
through the Lidl Stiftung:

Danube soya UN Global Compact

Forest Stewardship Council (FSC) Science Based Target Initiative
GlobalG. A. P, GlobalG. A. P. GRASP Technical Aquaculture Stewardship Council
Committee Fairtrade

Sustainable Nut Initiative Rainforest Alliance

Sustainable Rice Platform (SRP) Marine Stewardship Council
World Banana Forum Save the Children

Ellen MacArthur Foundation
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Ocenenia/Awards

»Kto saprestava zlepsovat, prestane byt dobry.“
Tak znie motto nasej spolo¢nosti, ktoré sa prejavuje
vo vSetkych oblastiach nasej ¢innosti. Sme hrdi na
to, Ze aktivity spolo¢nosti Lidl pozitivne hodnotia
nielen nasi zakaznici, ale aj verejnost a odbornici.
Dokazom st ziskané ocenenia vo viacerych prestiz-
nych sutaziach.

"Those who stop bettering themselves, stop being
good"

This is our company motto and is reflected in all
areas of our activities. We are proud that Lidl's ac-
tivities are appreciated not only by our customers,
but also by the public and experts. This is proved by
the awards we have won in numerous prestigious
competitions.

Mastercard Obchodnik roka

Toto ocenenie sa udeluje najlepsim obchodnikom v jed-
notlivych kategériach maloobchodu. Lidl dlhodobo vi-
tazi v kategdrii Obchodnik s potravinami a doteraz vzdy
uspel v jednej z hlavnych kategérii — Cena verejnosti.

Mastercard Merchant of the Year

This award is presented to the best merchants in each
retail category. Lidl has consistently won the Grocer of
the Year category and has so far always come top in one
of the key categories - the People's Choice Award.

Qudal a Best Buy Awards

Prieskumy Best Buy a Qudal realizuje Svajciarska or-
ganizacia ICERTIAS, ktord sa $pecializuje na skimanie
spokojnosti spotrebitelov vo viac ako dvoch desiatkach
krajin na Styroch kontinentoch. O zisku oceneni rozho-
duja v prieskume verejnej mienky zékaznici. Lidl opa-
kovane ziskal hlavné ocenenia pre celkovy sortiment
arovnako aj vlastné znacky.

Qudal and Best Buy Awards
The Best Buy and Qudal surveys are conducted by ICER-
TIAS, a Swiss organisation specialising in consumer sati-



sfaction research in more than two dozen countries on
four continents. Customers decide who wins the awards
in a public opinion poll. Lidl has repeatedly won major
awards forits overall range and its own-brand products.

ShopRoku

Kvalitu a vyhodné ceny si zdkaznici spajajua s Lidlom aj
v online prostredi. Nas eshop pravidelne vitazi v doma-
cej sutazi ShopRoku, ktorl organizuje portdl Heure-
ka. Na tomto webe disponuje eshop Lidla priemernou
zndmkou 5,0 a tisickami pozitivnych recenzii. Podla do-
taznika spokojnosti ho odporica az 100 % zakaznikov.

ShopRoku

Customers also equate quality and good prices with Lidl
in the online world. Our e-shop regularly wins the do-
mestic ShopRoku (Shop of the Year) competition organi-
sed by the Heureka portal. On this website, Lidl's e-shop
has an average score of 5.0 and thousands of positive
reviews. According to satisfaction questionnaire shows

that 100% of customers recommend it.

Top Employer, Najzamestnavatel

a Equal Salary

Motivacéné finanéné ohodnotenie, atraktivne be-
nefity, reSpekt k diverzite ¢i kariérny rast. To s
iba niektoré z charakteristik, vdaka ktorym je Lidl
najocernovanej$im zamestnavatelom na Sloven-

sku. Opakovane sme ziskali medzindrodné tituly
Top Employer Slovensko a Top Employer Europe
a tiez sme viackrat zvitazili v doméacej ankete Naj-
zamestnavatel. Nerobime rozdiely v odmeriovani
muzov a zien, ¢o v minulosti potvrdila medzina-
rodnd certifikacia Equal Salary.

Merkar - Danovnik roka

Ocenenie pre najlepsich platitelov dane z prijmu
udeluje Finanéna sprava Slovenskej republiky od
roku 2013. Lidl ho okrem jedného ro¢nika ziskal
doteraz v kazdom roku.

Top Employer, Najzamestnavatel (Best Employer) and
Equal Salary

Financial incentives, appealing benefits, respect for di-
versity and career growth. These are just some of the qu-
alities that make Lidl the most appreciated employer in
Slovakia. We have repeatedly won the international titles
of Top Employer Slovakia and Top Employer Europe, and
we have also triumphed several times in the domestic
Najzamestnavatel poll. We do not discriminate between
men and women, as confirmed by our international Equal
Salary certification.

Merkiir - Taxpayer of the Year

This award for the best income tax payers has been pre-
sented by the Financial Administration of the Slovak Re-
public since 2013. So far, Lidl has been awarded it every
year but one.
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V Lidli njdete vietko, ¢o potrebujete, pod jednou stre-
chou a kazdy der za skvelé ceny. Na nasich pultoch maja
svoje miesto znackové vyrobky, absolitnu vaésinu (az
70 % sortimentu) a jeden zo zakladnych pilierov nasho
konceptu predstavuju privatne znacky. Vyhoda privatnych
znaciek je jednoznaénd - sme to my, kto rozhoduje o kva-
lite, vzhlade a obale vyrobku. Vyhodou je predovsetkym
cena, ktord je vzdy nizsia ako pri znackovych produktoch,
napriek tomu je ich kvalita na rovnakej alebo ¢asto lep-
$ej Urovni. Svedcdia o tom aj vitazstva nasich produktov
v mnohych redakénych a odbornych testoch.

Nase najvyznamnejsie vlastné znacky su: Alesto, Belbake,
Crivit, Dulano, Floralys, Freshona, Chef Select, Masiarova
¢erstvd porcia, Milbona, Mister Choc, Pikok, Parkside, Pi-
los, Saguaro, Snack Day, Solevita ¢&i Tastino.

Nasou filozofiou je ponukat vsetkym zdkaznikom kva-
litné produkty za ¢o najvyhodnejsie ceny. Vo vsetkych
nasich predajniach preto ponikame rovnaky tovar za
rovnaku cenu. V rdmci nasho logistického nastavenia
distribuujeme tovar do predajni z nasich logistickych
centier v Seredi, Nem3$ovej a PreSove, ¢o nam umozriuje
centrdlnu kontrolu kvality a ¢erstvosti tovaru uz prijeho
prijimani. Od konkurencie sa li§ime najma krat$im prie-
mernym ¢asom stravenym nakupovanim z dévodu pred-
vyberu sortimentu a rychloobratkovostou nasho tovaru.
Rocéne predame v priemere statisice kusov z kazdého

Cerstvé a kvalitné produkty, atraktivny
sortiment za najlepsiu cenu a dstretovy
pristup k zakaznikom su zakladnymi pi-
liermi nasho konceptu maloobchodného
predaja.

Fresh and high-quality products, attracti-
ve assortment for the best possible price
and friendly customer approach are the

produktu v nasej ponuke. Potraviny teda ,nemaju ¢as” L
cornerstones of our retail concept.

zostarnut na pultoch, namiesto toho si zdkaznici mozu
dlhsie vychutndvatich ¢erstvost.




- | OUR RANGE

At Lidl you'll find everything you need under one roof,
every day, at great prices. While we do make room for
branded products on our shelves, private labels make
up the vast majority (up to 70%) of the range and are one
of the cornerstones of our approach. The advantage of
private labels is clear - we are the ones who decide on
the quality, appearance and packaging of the product.
The main benefit is the price, which is always lower than
that of branded products, even though the quality is the
same or often better. This is confirmed by the fact that
our products have won numerous editorial and profes-
sional tests. Our most important own brands are Alesto,
Belbake, Crivit, Dulano, Floralys, Freshona, Chef Select,
Butcher's Fresh Portion, Milbona, Mister Choc, Pikok,
Parkside, Pilos, Saguaro, Snack Day, Solevita and Tasti-
no. We have a philosophy of offering all our customers
quality products at the best possible prices. That is why
we offer the same products at the same price in all our
stores. Our logistics setup sees us distributing goods to
stores from our logistics centres in Sered, Nem3$ova and
Presov, allowing us to check the quality and freshness of
products centrally as soon as we receive them. The main
way in which we differ from our competitorsis the shorter
average time spent on shopping due to the pre-selection
of our range and the fast turnaround of our goods. On
average, we sell hundreds of thousands of each product

in our range annually. As a result, food products do not

have time to "age" on the shelves; instead, customers get

to enjoy their freshness for longer.




Podpora slovenskych dodavatelov

Dodavatelov do nasej siete vyberame na zaklade tran-
sparentnych kritérii, ktorymi su kvalita, schopnost pra-
videlne dodéavat nami pozadované mnozstva a cena.
Slovenskych dodavatelov mdme v beznom a akciovom
sortimente, ovoci a zelenine, ako aj spotrebnom a dro-
géristickom tovare. V potravinach su slovenski doda-
vatelia zastlpeni prevazne v pekarenskom, pivovar-
nickom a vo vindrskom priemysle, pri vyrobe detskych
pokrmov, medu a mlieénych produktov. Takisto pri
dodavani pitnych a minerdlnych véd a v neposlednom
rade pri doddvani zeleniny z mierneho pasma. Vyrobky
zo Slovenska spoznaju zdkaznici na nasich pultoch aj

vdaka oznaceniu ,Slovenskd®.

Supporting Slovak suppliers

We select suppliers for our network according to transparent
criteria such as quality, the ability to deliver the quantities we
require on a regular basis, and price. Slovak suppliers are featu-
red in our regular and promotional range, fruit and vegetables,
consumables and drugstore goods. When it comes to food, our
Slovak suppliers are mainly from the bakery, brewing and wine
industries, with many also manufacturing baby food, honey and
dairy products. They even supply drinking water and mineral
water and, last but not least, vegetables from temperate zones.
Customers can spot which of the products on our shelves are

from Slovakia thanks to the "Slovenskd" label.
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Lidl je spravnou volbou
pre slovenskych dodavatelov

¢ NaSlovensku méame 95 % penetraciu zakaznikov.

¢ Spolupraca a komunikacia prebieha jednoducho,
elektronicky, a snazime sa, aby boli procesy ¢o
najintuitivnejsie.

*  Rozsah spoluprace je prisposobitelny aktualnym
moznostiam dodavatela.

*  Dodavatelia ziskaju cenné know-how, ¢o sa tyka
kvalitativnych §tandardov, moznosti rast a exporto-
vat produkty aj do zahrani¢ia. Sme otvoreni inova-
ciam a vyvoju novych produktov.

¢ Zakladdme sina dodrziavani dohéd, transparentnej
a férovej komunikdcii, maximalnej odbornej podpo-
re a véasnych thradéch faktuar.

¢ Uprednostriujeme stabilné partnerstva, vdaka
¢omu moézu dodavatelia dalej investovat do svojho
podnikania.

»,Lidl ma vyborny standard kvality, ku ktorému sa
hrdo hlasime aj my. Postupne sme pre nich upravova-
li receptiry aZ do takej miery, aby im vyhovovali ako
nutriénymi hodnotami, tak aj zloZzenim samotnym.
Vzhladom na to, Ze maji poZiadavku na produkty bez
konzervantov, vieme povedat, Ze sa nam podarilo na-
vrhnat vyslovene tzv. €isté produkty,” vyhlasil Robert
Palka, konatel Healthy Food Supplements, s.1.0.

Lidlis the right choice for Slovak suppliers
We have achieved 95% customer penetration in
Slovakia.
Cooperation and communication is simple and
electronic. We try to make processes as intuitive
as possible.
The extent of cooperation can be tailored to the
supplier's current capacities.
Suppliers gain valuable know-how on quality
standards, plus the opportunity to grow and
export their products abroad. We are open to
innovation and new product development.
We pride ourselves on our commitment
to agreements, our transparent and fair
communication, our full professional support and
the timely payment of invoices.
We prefer stable partnerships, a policy that allows
suppliers to keep investing in their businesses.

"Lidl holds itself to excellent quality standards, and we
are proud to do the same. We have gradually tweaked
the nutritional value and ingredients of our recipes to
suit them. Since they demand products that are free of
preservatives, we know that we have succeeded in de-
signing pure products,” says Rébert Palka, Managing
Director of Healthy Food Supplements, s.r.o.



»Lidl je nas najvacsi obchodny partner.
Najvacsi prinos, ktory ndm poskytuje spo-
luprdca s Lidlom, je zabezpecenie predvi-
datelnych odberov, ¢o prind$a do nasho
podnikania stabilitu a istotu.”

Erik Csatari
konatel spolo¢nosti Paradajkovo, s.r.o.

"Lidl is our biggest business partner. The greatest be-
nefit our cooperation with Lidl brings is the assurance
of predictable purchases, which provides stability and
certainty for our business.”

Erik Csatari, Managing Director of Paradajkovo, s.r.o.

f“.‘u._"

LSpoluprdca s Lidlom je pre nas délezita.
Priniesla ndm stabilitu v produkcii aj

v cenach. O spoluprdcu sme sa snazili my,
pretoze Lidl povazujeme za symbol cer-
stvosti. Spolupracu hodnotim ako vybornu.*

Peter Molnar
majitel Agro Tomasova

"Our work with Lidl is important for us. It has given

us stability in production and prices. We pursued this
partnership because we think Lidl symbolises freshness.
I would say our cooperation has been excellent."

Peter Molnar, owner, Agro Tomasova

S LI

,Lidl je velmi seriézny partner, ktory je sice
pri rokovani o cenach velmi naroény, ale ¢o
sa tyka platenia, je stopercentny. Je to taka
spolupréca, akd hladdme.”

Jozef Mikus

majitel JM Vinarstvo Dolany

"Lidl is a very solid partner which is very demanding
when it comes to negotiating prices, but, when it co-
mes to payment, it always pays up on time. This is the
kind of cooperation we have been looking for."

Jozef Mikus, owner, JM Vinarstvo Dolany




»Aj na impulz diskontného retazca sme inves-
tovali do novej prevadzky baliarne korerovej
zeleniny. Hlavne vdaka tejto investicii a spo-
luprdci s lokdlnymi zdkaznikmi sa nam podari-
lo rozsirit produkciu mrkvy, petrzlenu a zeleru
na Slovensku, pricom postupne smerujeme

k iplnej sebestaénosti.

Juraj Maéaj

predseda predstavenstva Zeleninarska, s.r.o.

»,Najma vdaka stabilnému partnerovi, akym
Lidl pre nds je, vieme realizovat projekty
zamerané na inovaciu pekarenskej vyroby &i
strojového parku a spoloc¢ne realizovat vyvoj,
na ktorom aktivne pracujeme.”

Andrea Zeliezkova
marketingova riaditelka pekarenskej spolo¢nosti Dobrota

"Thanks especially to having a partner as solid as Lidl,
we are able to implement projects aimed at innovating
our bakery production and machinery, and jointly work
together actively on developments.”

Andrea Zeliezkova

Marketing Director of the Dobrota bakery company




Stale hladdme
novych slovenskych
dodévatelov.

We are always on
the lookout for new
Slovak suppliers.

Prihlasit sa

je skutoéne
jednoduché:
It's really
easy to




GRAF 1. Podiel tovarov od slovenskych
dodavatelov v celkovom sortimente
GRAPH 1. Share of products from Slovak
suppliers in the total mix

32,85% 3523 %

2020 2021 2022 2023 2024

Tovary od slovenskych dodavatelov maju suverénne naj-
vys$3i podiel v naom sortimente. (GRAF 1) Spolupracuje-
me s vy$e 270 dodavatelmi (GRAF 2) a objem spoluprace
vyjadreny v nakupnych cenach (bez DPH a marze) stéle
rastie. (GRAF 3) V stadlom sortimente mame viac ako 1290
slovenskych produktov.

GRAF 3. Hodnota tovaru od slovenskych dodavatelov v €
GRAPH 3. Value of products from Slovak suppliers, expressed in €
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GRAF 2. Poéet slovenskych dodavatelov
GRAPH 2. Number of Slovak suppliers

2017 2018 2019 2020 2021 2022 2023 2024

Na kvalitnych slovenskych produktoch si vdaka Lidlu
mozu pochutit aj zdkaznici z desiatok eurdpskych kra-
jin. Slovenskym doddavatelom otvdrame dvere do sveta
a umozniujeme im umiestnitich tovar na pulty Lidlov v za-
hrani¢i. Vdaka Lidlu putuje napr. nasa tradi¢na bryndza
do Madarska, camembert do Ceska, slivovica do Velkej
Britanie, poctivé masové vyrobky do Svédska, papieren-
ské produkty do Srbska alebo tofu, ktoré ndjdu zakaznici
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508 542 204
451829 222

379330192
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GRAF 4. Hodnota exportovaného tovaru v €

54 519 000
51700 000

45000 000
37500 000

na pultoch Lidla az v 27 krajindch. Tato moznost vyuziva
viac ako 80 slovenskych vyrobcov, pricom hodnota ex-
portovaného tovaru prevysuje 114 miliénov eur v nédkup-
nych cenach. (GRAF 4)

Products from Slovak suppliers have by far the highest share
in our assortment. We cooperate with more than 270 suppliers
and the volume of cooperation expressed in purchase prices
(excluding VAT and margin) continues to grow. Our permanent
assortment includes more than 1,290 Slovak products.

Thanks to Lidl, customers in dozens of European countries can
also enjoy high-quality Slovak products. We open the door to
the world for Slovak suppliers and enable them to place their
goods on Lidl shelves abroad. For example, our traditional bryn-
dza is delivered to Hungary, camembert to the Czech Repub-
lic, slivovica to the United Kingdom, quality meat products to
Sweden, paper products to Serbia, or tofu, which customers can
find in Lidl stores in as many as 27 countries.

More than 80 Slovak producers take advantage of this opportu-
nity, with the value of exported goods exceeding EUR 114 mil-
lion in purchase prices.

114 780 168
93 508 061
84 040 159

70 539 000

64 355 000

2016 2017 2018 2019

2020 2021 2022 2023 2024



Trvala
udrzatelnost

Uvedomujeme si, Ze firma nasej velkosti ma potencial
dosiahnut redlnu zmenu a stat sa pre ostatnych prikla-
dom. Byt zodpovednou firmou je dnes povinnost a za-
roven velky zavazok. V rdmci naSich strategicky dolezi-
tych a trvalo udrzatelnych tém sa sustredujeme na to,
aby nase aktivity neboli len jednorazovymi akciami, ale
aby islo o dlhodobé projekty, ktoré na seba nadvazu-
ju a mézu tak postupne dosiahnut vacsiu spolo¢enska
zmenu vo vsetkych sférach.

Nie je jednoduché spravat sa zodpovedne a udrzatel-
ne, preto sa snazime pomdahat nasim zakaznikom v ta-
kychto rozhodnutiach a podporujeme v nich aj nasich
partnerov.

Sustainability

We are aware that a company as big as ours has the
potential to make a real difference and set an exam-
ple for others. Nowadays, being a responsible com-
pany is both an obligation and a deep commitment.
When it comes to strategically important and susta-
inable issues, we concentrate on making sure that
our activities are not just one-off campaigns, but are
long-term projects that build on each other, so that
we can gradually bring about greater social change
in all areas. Knowing how difficult it can be to behave
responsibly and sustainably, we do our best to help
our customers to make the right choices and support
our partners in doing the same.

Eticky kédex
pre dodavatelov:
Code of Conduct

for Suppliers:







Zakladdme si na transparen-
tnosti, a preto sme ako jedna
z prvych firiem na Slovensku
zacali na narodnej urovni re-
portovat o udrzatelnosti podla
medzindrodnych Standardov.
Prva spravu sme zverejnili v roku 2017.

VSetky Spravy o trvalej udrzatelnosti si dostupné na
www.spolocenskazodpovednost.sk.

Spdtnd vdzba je pre nas velmi délezitd, pravidelne pre-
to organizujeme stretnutia so stakeholdermi, s ktorymi
sa zhovarame o nasich cieloch a vysledkoch v oblasti
trvalej udrzatelnosti. Rovnako vedieme dialég s na§imi
zamestnancami a sme otvoreni akymkolvek podnetom.

Spolupracujeme s mnohymi domdcimi organizaciami,
ktoré v réznych oblastiach robia zo Slovenska lep-
$ie miesto na zivot. Ide napriklad o Lesy Slovenskej
republiky, 0Z CERVENY NOS Clowndoctors, Sloven-
sky Cerveny kriz, Upracme Slovensko, Organizacia
muskularnych dystrofikov a dalsie. V najvaésej po-
travinovej zbierke na Slovensku ,Podel sa a pomdz*
podporujeme spolu s nasimi zdkaznikmi viac ako sto
lokadlnych organizacii venujacich sa podpore senio-
rov, socidlne vyluc¢enych komunit, tyranych matiek
a pod. Aktivne komunikujme s mestami a komunitami
v nich, staviame na Slovensku detské ihriska a mestské
parky, zakladnym $koldm venujeme IT techniku. Poma-
hame aj slovenskému zdravotnictvu venovanim Zzivot
zachranujucich pristrojov a kazdy tyzden podporuje-
me jedno vézne choré dieta podla jeho potrieb. Coraz
viac ludi sa stdva ambasddormi naSich aktivit a vnima
Lidl ako zodpovednu firmu. Snazime sa nasich zdkazni-
kov ustavi¢ne vzdelavat o trvalej udrzatelnosti v praxi.
Touto cestou ich chceme motivovat k nakupovaniu

zdravsich alternativ oblibenych produktov, sledovaniu
etikiet a certifikdcif a podpore zodpovednych projek-
tov, ktorymi sa snazime prinasat pozitivnu zmenu na
Slovensku. Zaroven chceme, aby si ludia uvedomili, ze
kazdy jeden moze zmenit svoje spravanie tak, aby bolo
ohladuplnejsie k Zivotnému prostrediu. Preto nasich
zédkaznikov dlhodobo zapdjame do nasich projektov
a umoznujeme im byt sti¢astou nie¢oho velkého. Roc-
ne do projektov spolo¢enskej zodpovednosti investu-
jeme 2 miliény eur.

We pride ourselves on our transparency, which is why
we were one of the first companies in Slovakia to re-
port nationally on sustainability according to interna-
tional standards. We published our first report in 2017.
Since 2022, our annual report has also included the
EU taxonomy. All Sustainability Reports are available
at www.spolocenskazodpovednost.sk.

Because feedback is so important to us, we regularly
meet stakeholders to discuss our sustainability goals
and results. We also engage in dialogue with staff and

are open to any suggestions they may have.




We work with many domestic organisations that, in
various fields, are making Slovakia a better place to
live in. These include Lesy Slovenskej republiky, OZ
CERVENY NOS Clowndoctors, Slovensky Cerveny
kriz, Upracme Slovensko, Organizacia muskular-
nych dystrofikov a dalsie. As part of the largest food
collection in Slovakia, called "Share and Help’, we
team up with customers to support more than hun-
dred local organisations dedicated to supporting
the elderly, socially excluded communities, abused
mothers, etc. We actively communicate with towns
and their communities, we build playgrounds and ur-
ban parks in Slovakia, and we donate IT equipment
to primary schools. We also help the Slovak health
sector by donating life-saving equipment and su-
pporting one seriously ill child every week in a way

IPSOS research 2024:

that suits their needs. More and more people are be-
coming ambassadors of our activities and see Lidl as
a responsible company. We are constantly trying to
educate our customers about sustainability in prac-
tice. In this way, we want to motivate them to buy
healthier alternatives to their favourite products, to
keep track of labels and certifications, and to support
responsible projects that strive to bring about posi-
tive change in Slovakia. At the same time, we want
people to realise that each and every one of us can
change our behaviour to be more environmentally
friendly. That's why we have long involved our cus-
tomers in our projects and enabled them to be part
of something big. We invest EUR 2 million a year in
corporate social responsibility projects.

CSR INDEX: Vnimanie spoloéenskej zodpovednosti firiem

IPSOS research 2024: Perception of companies’ corporate social responsibility
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56 56 55 55

53 53 53 5

Priemer vsetkych spoloénosti: 50
Average for all companies: 50
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Aby ste lepsie pochopili, ako funguje
nas Lidl CSR svet, rozdelili sme ho
do strategickych oblasti:

To give you a better idea of how our Lidl CSR world

works, we've broken it down into six strategic areas:

Nasa
CSR stratégia

&)

Ochrana

Podpora
zdravia =
Ny

%m\P i\')b‘io

Zachovanie
biodiverzity

Setrenie

Na ceste k lepSiemu zajtrajsku robime vsetky kroky
tak, aby boli spravne pre planétu, spravne pre ludi
a spravne pre nasich zakaznikov, a to v kratkodo-
bom aj dlhodobom horizonte. Nasu stratégiu udrza-
telnosti pravidelne prehodnocujeme. Odzrkadluje
aktualne poziadavky v retailovom sektore, platné le-
gislativne ramce, nase firemné hodnoty a tiez trendy
v témach spolocenskej zodpovednosti a trvalej udr-
Zatelnosti.

We are taking all the steps on the path to a better to-
morrow in a way that is right for the planet, right for
people and right for our customers, both in the short
and long term. We regularly review our sustainabili-
ty strategy, which reflects current requirements in the
retail sector, applicable regulatory frameworks, our
corporate values and CSR and sustainability trends.




Zodpovednost v oblasti sortimentu je Lidlu vlastna
dlhodobo. Dékazom je mnoho produktov s certifikacia-
mi ako Bio, Fairtrade (sme najvac¢sim prispievatelom na
Slovensku), UTZ, MSC, Dolphin Safe a dal3imi. Priebez-
ne rozSirujeme ponuku vegetarianskych a veganskych
produktov, rovnako ako ponuku certifikovanych vy-
robkov, ktorych pontikame v celom naSom sortimente
takmer 1 000. Produkty v biokvalite mame uz od roku
2012. Do konca obchodného roka 2025 nebudeme
predavat klietkové vajcia, ktoré sa rovnako nebudu na-
chadzat v zlozeni vyrobkov nasich vlastnych znaciek.
Nikdy sme nepontukali zivé ryby a ani to neplanujeme.
Zalezi nam na zdravej vyzive nasich zakaznikov. Po-
stupne preto oznacujeme stovky produktov nasich
privatnych znacdiek systémom Nutri-Score, znizujeme
mnozstvo pridaného mnoZstva cukru a soli ¢i nastavu-
jeme zodpovednl marketingovi komunikaciu s ohla-
dom na deti.

Responsibility in the area of assortment has long been
an integral part of Lidl. This is proven by a wide range
of products with certifications such as Bio, Fairtrade
(we are the largest contributor in Slovakia), UTZ, MSC,
Dolphin Safe, and others. We are continuously expan-
ding our selection of vegetarian and vegan products,
as well as certified goods, of which we currently offer
nearly 1,000 across our entire assortment. We have
been offering organic products since 2012. By the end
of the 2025 financial year, we will no longer sell cage
eggs, nor will they be used in the composition of our
private-label products. We have never offered live fish
for sale and have no plans to do so.

Because we care about our customers' healthy nutri-
tion, we are gradually labelling hundreds of our own-
brand products with the Nutri-Score system, reducing
the amount of added sugar and salt, and introducing
responsible marketing communications with children
in mind.

Plastics is an area we deal with as part of the Schwarz
REset Plastic Group strategy. This is a comprehensive
programme that integrates five interrelated approa-
ches to plastics: reduction, design, recycling, disposal,
research and development. The aim is to cut down on
the use of plastics and promote circular economy prin-
ciples. We want to use less plastic and more recyclate,
replace plastics with alternative packaging, and promo-
te recycling and the reuse of packaging materials.

Viac tu:
Read more here:
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Zavizky a stanoviska
spoloénosti Lidl
k sortimentnym témam si
dostupné tu:
Lidl's range-related
commitments and positions
are available here:

PLASTIC



Udrzatelnost je pre nas klucova aj pri vy-
stavbe, logistike a prevddzke a snazime sa
mat najvyssi mozny ekologicky Standard pri
maximdlnom pocte nasich predajni. Postupne
na strechy predajni instalujeme fotovoltické
zdroje, ktorych uz mame desiatky. Celkovo sa
spoliehame na energie z obnovitelnych zdro-
jov a v nasich budovach dlhodobo pouzivame
vyluéne zeleny energeticky mix. Vo vSetkych
predajniach mame instalované LED osvetlenie
a inteligentné riadenie budov. Nase budovy
staviame tak, aby bolo zabezpecené vsako-
vanie véd do pddy. V niektorych predajniach
mdame nastavené spatné ziskavanie tepla
z chladiarenskych zariadeni, pricom v chla-
diarenskych zariadeniach pouzivame prirodné
chladiva s nizkym GWP (Global warming po-
tential).

V marci 2023 sme otvorili nova predajiiu v Martine,
ktord ma ako prva zelenu strechu. Dnes su uz takéto
predajne v Martine dve. Nase logistické centrum v Se-
redi patri medzi najekologickejSie budovy na svete, ¢o
potvrdzuje certifikdit BREEAM v najvy$§om Standarde.
Nase budovy - predajne, logistické centrd a centrala
- disponuju certifikditom systému energetického ma-
nazmentu ISO 50001.

Mame nastavenu vlastnu klimatickd stratégiu s kon-
krétnymi cielmi a opatreniami, ktorymi zniZzujeme emi-
sie CO,. Budujeme udrZatelnejiu logistiku. V na3ej
flotile st aj CNG/LNG kamidny, ktoré produkuji nizsie
emisie v porovnani s tradi¢nymi pohonnymi hmotami.
Podporujeme elektromobilitu a inStalujeme nabfijacie
stanice pre elektromobily, ktoré st dostupné pre na-
Sich zdkaznikov a rovnako vyuzivaju elektrinu pocha-
dzajlcu z obnovitelnych zdrojov energie. Dalsie tisice
ton sklenikovych plynov Setrime Gcastou v systéme
zberu, zhodnocovania a recyklacie odpadov z obalov.



Ohladom redukcie emisii komunikujeme aj s nasimi
dodavatelmi.

Sustainability is key for us also in construction, lo-
gistics, and operations, and we strive to maintain the
highest possible ecological standards in as many of
our stores as possible. Step by step, we are installing
photovoltaic systems on store rooftops, with dozens
already in place. Overall, we rely on renewable energy
sources and have long used an exclusively green ener-

L

:

gy mix in our buildings.

All of our stores are equipped with LED lighting and
intelligent building management systems. We design
our buildings to ensure rainwater infiltration into the
soil. In some stores, we use heat recovery from refrige-
ration systems, and in the refrigeration equipment it-
self we use natural refrigerants with a low GWP (Global
Warming Potential).

In March 2023, we opened a new store in Martin, which
was the first to feature a green roof. Today, there are
already two such stores in Martin. Our logistics center
in Sered ranks among the most ecological buildings
in the world, as confirmed by the BREEAM certificate
at the highest standard. Our buildings - stores, logis-
tics centers, and headquarters - are certified under the
ISO 50001 energy management system.

We have implemented our own climate strategy with
specific goals and measures to reduce CO, emissions.
We are building more sustainable logistics: our fleet in-
cludes CNG/LNG trucks, which produce lower emissions
compared to traditional fuels. We support e-mobility and
install charging stations for electric vehicles, which are
available to our customers and powered exclusively by
renewable energy. We also save thousands of tons of gre-
enhouse gases by participating in the collection, reco-
very, and recycling system for packaging waste. We also
engage with our suppliers about emission reductions.




Prinos Lidla pre Slovensko

Lidl je na Slovensku znamy predovsetkym ako diskon-
tny predajca potravin a spotrebného tovaru so silnym
dérazom na privatne znacky a ¢o najlepsi pomer kva-
lity a ceny. Sme vSak pevnou a délezitou sucastou
slovenskej ekonomiky - patrime medzi najvac¢sich za-

mestnavatelov, investorov a dariovnikov na Slovensku.

»Na Slovensku posobime uz vyse 20 rokov
a sme pevnou sucastou kazdodenného zi-
vota tejto krajiny. Zalezi nim na tom, aby sa
Slovensku darilo, a prispievame k tomu ako
stabilny zamestnavatel, férovy obchodny
partner, dobry sused a zodpovedny danovnik.
Na Slovensku mame viac ako 170 predajni,
stovky obchodnych partnerov, viac ako 6 500
zamestnancov a miliéony zakaznikov. Nas zava-
zok voéi Slovensku vnimame ako dlhodoby,*
uviedol Ivan Udiljak, generalny riaditel Lidl
Slovenska republika.

Lidl je diskontny retazec, ale nie diskontny zamestna-
vatel. Zamestnancom davame priestor na osobny a ka-
riérny rast, ustaviéne prehodnocujeme platy v snahe,
aby boli ¢o najmotivujucejsie a najatraktivnejsie, neza-
bidame ani na zaujimavé benefity.




Vy‘platené mzdy Lidl may be a discount chain, but it is not

a discount employer. There is plenty of room
for our employees to grow personally and in
their careers, we are constantly reviewing sa-

spolo¢nosti LIDL na Slovensku
LIDL's wages in Slovakia

laries in an effort to make them as motivating

168 080 €
and attractive as possible, and we don't for-
136 344 € . .
get to offer appealing benefits.
19301 €
102258 € MZdy 2004 - 2024
85215 € Wages
63170 € Rok Suma (v tis. €)
Year Amount (€ thousands)
51129 € 2004 4 419,74 €
2005 12 289,35 €
34086 €
2006 927232 €
17043 € 2007 11 634,63 €
o 2008 20 074,00 €
2009 23 109,00 €
2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2010 27 016,00 €
. . . 2011 33 947,00 €
LHle Ll:dlttr(eneﬁt‘s Ssllova:fla ) : . 2012 36 557,00 €
idl is bes ' novsfn in Slovakia as a .1scoun grocery and consumer 2013 41824.00 €
goods retailer with a heavy emphasis on own-label brands and the 2014 47 749 00 €
best possible value for money. Yet, as one of the largest employers, :
. . 2015 53 198,00 €
investors and taxpayers in the country, we are also a robust and
) 2016 63 595,00 €
vital component of the Slovak economy.
2017 76 326,00 €
"We have been up and running in Slovakia for 20 years and are 2018 86 471,00 €
. e . . 2019 99 126,00 €
an integral part of everyday life in this country. Slovakia's pro-
e e e . . 2020 109 111,00 €
sperity is important to us and we contribute to it as a stable
. . . 2021 119 899,00 €
employer, a fair business partner, a good neighbour and a res-
. . 2022 136 344,00 €
ponsible taxpayer. In Slovakia, we have more than 170 stores,
. 2023 162 095,00 €
hundreds of business partners, more than 6,500 employees and
millions of customers. We view our commitment to Slovakia as 2L (o DRI
Spolu (Total) 1342137,05 €

a long-term relationship," says Ivan Udiljak, CEO of Lidl Sloven-
ska republika.




Pocet

zamestnancov
2004 - 2024
Headcount
Rok Pocet
2004 1608
2005 1598
2006 1631
2007 1949
2008 2 295
Pocdas ndsho pdésobenia sme na Slovensku preinvestovali viac ako 2009 2 456
miliardu eur, z toho velkl ¢ast so slovenskymi firmami. Mdme zau- 2010 3083
jem dalej rozirovat a modernizovat siet nasich predajni a aj takto 2011 3 089
podporit lokdlnu i narodnu ekonomiku. 2012 3069
2013 3400
Pocet zamestnancov 2014 3690
spolo¢nosti LIDL na Slovensku 2015 4076
LIDL employees in Slovakia 2016 4377
2017 4747
6523 2018 4933
6384 2019 5367
2020 6 009
5586
2021 6 384
4788 2022 6 353
3990 2023 6 413
2024 6 523
3192
239 During our presence in Slovakia, we have inves-
1596 ted more than one billion euros, a large part of
o8 it in cooperation with Slovak companies. We are
committed to further expanding and moder-
0 nizing our store network, thereby supporting
2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 both the local and national economy.




- [ ]
Investicie
2004 - 2024
Investments

Rok Suma (v tis. €)
Year Amount (€ thousands)
2004 64 317,69 €
2005 83 077,07 €
2006 48 020,45 €
2007 37 165,49 €
2008 40 253,44 €
2009 25 564,46 €
2010 15 731,42 €
201 19 130,73 €
2012 12 204,48 €
2013 17 609,32 €
2014 32159,83 €
2015 64 606,37 €
2016 49 525,94 €
2017 40 787,52 €
2018 47 796,99 €
2019 57 429,96 €
2020 60 817,42 €
2021 73 730,86 €
2022 88 197,77 €
2023 46 832,60 €
2024 92 785,28 €

Spolu (Total)

1017 745,09 €
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Pocet predajni
spolo¢nosti LIDL na Slovensku
Number of LIDL stores in Slovakia
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Cely nas zisk zdafiujeme na Slovensku
Spoloénost Lidl ma prikladnd darnovu disciplinu a v tomto ohlade
patrime medzi najpoctivejsie spoloénosti na Slovensku. Ako verej-

nd obchodna spolo¢nost zdanujeme prijmy na Slovensku prostred- do Statneho rozpocdtu pocas nasho pésobenia
nictvom spoloénika CE Beteiligungs GmbH, ktory opakovane ziskal na Slovensku odviedli viac ako 3,28 miliardy eur.
prestizne ocenenie Merklr od Finanénej spravy SR ako najlepsi pla-

titel dane registrovany na Dariovom Urade Bratislava. Tradicia tohto We pay all our taxes in Slovakia

ocenenia siaha do roku 2013 a Lidl ho doteraz neziskal iba v jedi- Lidl has exemplary tax discipline and in this re-
nom pripade. Cena sa udeluje nielen na zdklade vysky dane, ale aj gard we rank among the most responsible com-
za dobrd dariovu disciplinu. Znamena to ziaden dlh na daniach vodi panies in Slovakia. As a general partnership, we
S$tatu, Zziadne ndalezy z darfiovych kontrol nad 10 000 eur a Ziadne po- pay taxes in Slovakia through our partner CE
ruSenia zakona o elektronickych registra¢nych pokladniciach. Beteiligungs GmbH, which has repeatedly re-
Lidl plati jednu z najvyssich dani z prijmu pravnickych oséb na Slo- ceived the prestigious Merkar award from the
vensku. Doteraz to bolo spolu viac ako 308 miliénov eur. Za ob- Slovak Financial Administration as the best ta-
chodny rok 2024 islo o 34,6 milidéna eur. Na vsetkych daniach sme xpayer registered at the Bratislava Tax Office.




: The tradition of this award dates back to 2013, and Lidl has missed
+ outonitonly once. The award is granted not only on the basis of
+ the amount of tax paid, but also for good tax discipline. This means
E no tax arrears to the state, no findings from tax audits over EUR
. 10,000, and no violations of the law on electronic cash registers.
+  Lidl pays one of the highest corporate income taxes in Slovakia. So
E far, this has amounted to more than EUR 308 million. For the finan-
Poéet predair“' E cial ye.ar 20?4 alone., it was EUR 3.4.6 million. In total, dur‘in‘g O%l]’
2004 - 2024 . operations in Slovakia, we have paid more than EUR 3.28 billion in
Number of stores E taxes into the state budget.
Rok (Year) Poéet .
2004 41 .
2005 60 .
2006 73 :
2007 86 .
2008 98 :
2009 112 .
2010 15 .
2011 19 :
2012 121 .
2013 123 .
2014 123 .
2015 124 .
2016 127 .
2017 131 .
2018 134 .
2019 142 .
2020 147 .
2021 155 .
2022 161 .
2023 164 .
2024 172 .




Dane
2004 - 2024
Taxes

Rok Dane spolu (v tis. €)

Year Total taxes (€ thousands) E

2004 12 064,10 € :

2005 36 959,31 €

2006 43 905,06 € .

2007 52 917,57 €

2008 58 136,83 €

2009 65 492,32 € :

2010 87 727,28 € T
2011 100 676,96 € E pravnickych osob
2012 115 000,89 € . Corporate income tax
2013 142 457,52 € . 3021780 €
2014 158 299,11 € 3322985 ¢€
2015 172 788,66 € 6149 761 €
2016 192 639,93 € . 14 713 675 €
2017 202 605,75 € 15983 489 €
2018 217 234,18 € : 21425184 €
2019 225 366,59 € 21974 317 €
2020 238 714,76 € . 22513 278 €
2021 254 683,86 € 23 859 654 €
2022 293 082,80 € 23 665 395 €
2023 318 861,75 € : 25991398 €
2024 294 273,64 € 29 185 866 €
Spolu 3283 888,86 € . 33771556 €
fotal 34 634 351 €

37602 000 €
317 814 689 €
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o Lidl prinasa Slovensku vyse 2 miliardy eur
o i roéne
asalE : " Odborna studia poradenskej spolo¢nosti Forvis Ma-
' zars dokumentuje, Ze podnikanie Lidla prinasa Sloven-
sku vy$e 2 miliardy eur ro¢ne.

e Priamy ekonomicky dosah ¢innosti Lidla na Slo-
vensku predstavoval v obchodnom roku 2024
viac ako 973 miliénov eur (ndkup tovarov su-
visiacich s primarnou ¢innostou Lidla a DPH),
nepriamy prevysil 315 miliénov (vietky ostatné
platby pre slovenskych beneficientov).

e Kazdé 1 euro distribuovanej ekonomickej hod-
noty spoloénosti Lidl ma na Slovensku potencial
vygenerovat dodatoénych takmer 60 centov pre
slovenskych beneficientov.

*  Celkova ekonomickd hodnota vyvolana aktivita-
mi a pritomnostou spolo¢nosti Lidl v slovenskej
ekonomike v obchodnom roku 2024 predstavo-
vala 2 038 502 203 eur.

Z ekonomickych aktivit Lidl Slovenska republika tazia
ako pracovnici, tak aj privatny sektor, $tatna pokladni-
ca, mestd a treti sektor. Za sumu penazi, ktort rok ¢o
rok Lidl prinesie Slovensku, by sa mohla zabezpecit vy-
stavba viac ako 5 500 dostupnych ndjomnych bytov pre
rieSenie bytovej krizy a podporu mladych rodin. Mohlo
by sa spristupnit priblizne 900 domovov socialnych slu-
Zieb pre seniorov s priemernou kapacitou 30 miest. Za
tato sumu by bolo mozné zabezpedit 3 400 elektrobu-
sov alebo 2 900 trolejbusov alebo 680 modernych elek-

Socioekonomicka
stadia dostupna tu:
The socio-economic

study is available here:

triciek.




Lidl contributes over EUR 2 billion annually
to Slovakia

A professional study by the consulting company Forvis
Mazars documents that Lidl’s business activities gene-
rate more than EUR 2 billion per year for Slovakia.

e The direct economic impact of Lidl’s operations in
Slovakia in the 2024 financial year amounted to
more than EUR 973 million (purchases of goods re-
lated to Lidl’s primary business and VAT), while the
indirect impact exceeded EUR 315 million (all other
payments to Slovak beneficiaries).

e Every EUR 1 of distributed economic value by Lidl
has the potential to generate an additional nearly
60 cents for Slovak beneficiaries.

e The total economic value generated by Lidl’s
activities and presence in the Slovak economy
in the 2024 financial year amounted to EUR
2,038,502,203.

From Lidl Slovenska republika’s economic activities be-
nefit employees, the private sector, the state treasury,
municipalities, and the third sector alike. To illustrate:
the amount that Lidl contributes to Slovakia each year
could fund the construction of more than 5,500 affor-
dable rental apartments to help address the housing
crisis and support young families. It could also provi-
de approximately 900 social service homes for seniors
with an average capacity of 30 places. With this sum,
it would be possible to finance 3,400 electric buses, or
2,900 trolleybuses, or 680 modern trams.






Sme ddlezitou sucastou
slovenskej ekonomiky

We are an important part of the Slovak economy

Z ekonomickych aktivit Lidl Slovenska republika tazia Lidl Slovenska republika's economic activities benefit
ako pracovnici, tak aj privatny sektor, Statna pokladni- workers, the private sector, the state treasury, municipa-
ca, mesta a treti sektor. lities and the tertiary sector.

Vdaka Lidlu mdze Slovensko ziskat Thanks to Lidl, Slovakia can gain almost EUR
rocne vyse 2 miliardy eur. 1.8 billion annually.

Viac ako 1,2 miliardy eur
si predstavte ako:

50

modernych centier duSevného zdravia

More than EUR 1.2 billion. Imagine it as:
50 modern mental health centers,

\ W 1 alebo

480 000

novych digitalnych zariadeni s kom-
pletne vybudovanou vysokorychlostnou
infrastruktdrou na vietkych zékladnych
a strednych skolach

or 480,000 new digital devices with fully
developed high-speed infrastructure for all
primary and secondary schools.




V obchodnom roku 2024 priniesol Lidl
slovenskej ekonomike 1288 732 593 eur.

Zvysujeme Zivotnu Groveni

Pomahame najmenej rozvinutym okresom.

V desiatich najmenej rozvinutych okresoch bola

v roku 2024 redlna hodnota distribuovand Lidlom
vys$Sia ako suma Statneho prispevku do daného okre-
su. V okrese Kezmarok bola hodnota dodand Lidlom
37-krat vyssia ako $tdtna podpora.

In the 2024 business year, Lidl generated
EUR 1288 732 593 for the Slovak economy.

Raising living standards

We support the least developed districts.

In 2024, the real value distributed by Lidl in the ten
least developed districts was higher than the amount
of state subsidies provided to those districts. In the
district of Kezmarok, the value delivered by Lidl was
37 times higher than the state support.

Okres TrebiSov
Okres Sobrance

Okres Luéenec

1“‘

Okres RoZhava

0 3000000 6000000

m Lidl 2022 mLidl 2023
m Lidl 2024 m Prispevok Statu 2024

Kazdé euro prinosu pre ekonomiku

ma potencial vytvorit dalsich 58 centov.
Every euro's worth of contribution to the
economy has the potential to generate an
additional 58 cents.

Socioekonomicka
§tudia dostupna tu:
Socio-economic
study available here:



COMPLIANCE

Dodrziavame platné pravo a interné smernice, vyzna-
vame zasadu nulovej tolerancie. Compliance je Zivou
sUcastou nasej firemnej kultdry a odraza sa v zaklad-
nych hodnotach nasej spolo¢nosti — reSpekt, dovera,
zodpovednost a uznanie sprevadzaji nase aktivity vsa-
de, kde podnikame.

Stojime o dlhodobé a férové vztahy

Sme ¢&lenom Iniciativy dodavatelského retazca (Sup-
ply Chain Initiative), v rdmci ktorej sa zavdzujeme k fé-
rovym praktikdm v doddvatelskom retazci. Zaroveri sme
¢lenom iniciativy Business Social Compliance Initiati-
ve, ktord hovori o dodrziavani ludskych prav a popisuje
hlavné zasady v oblasti podnikania.

Na tomto zadklade sme vytvorili vlastny Eticky kédex
s cielom zlepsit u nasich dovozcov a vyrobcov v r6znych
krajindch minimdlne socidlne $tandardy, ktoré vychadza-
ju zo VSeobecnej deklaracie OSN o ludskych pravach
a Deklaracie Medzinarodnej organizacie prace (ILO) o z&-
kladnych principoch a pravach na pracovisku. Eticky ké-
dex je povinnou stcastou vsetkych nasich zmlav, kedze
vytvara zékladny rdmec nasich obchodnych vztahov.

We abide by applicable law and internal guidelines,
and adhere to the principle of zero tolerance. Com-
pliance is a vibrant part of our corporate culture and is
reflected in our company's core values - wherever we
do business, our operations are guided by respect, trust,
responsibility and recognition.

Eticky kédex:
Code of Conduct:

[EEFEEE
ol
We are committed to long-term ; md
and fair relationships

We are a member of the Supply
Chain Initiative, which commits us

to fair practices in the supply chain. We are also a mem-
ber of the Business Social Compliance Initiative, which
advocates respect for human rights and outlines gui-
ding principles in the business arena.

Building on this, we have drawn up our own Code of
Conduct with the aim of improving, among our impor-
ters and manufacturers in different countries, minimum
social standards based on the United Nations Univer-
sal Declaration of Human Rights and the International
Labour Organisation (ILO) Declaration on Fundamental
Principles and Rights at Work. The Code of Conduct is
a mandatory fixture in all our contracts as it lays the ba-
sic framework for our business relationships.




Vsetky podnety berieme vaine a podporujeme
whistleblowerov

Nas systém manazmentu Compliance umoziiuje nasim
zdkaznikom, obchodnym partnerom i zamestnancom
konat podla jednotnych a zavaznych struktar. Aby sme
mohli dodrZiavat platné zakony a interné smernice, je
délezité v€asné rozpoznanie konania, ktoré je s nimi
v rozpore. Toto okrem iného dosahujeme tak, Zze su
ndm hldsené upozornenia na mozné porusenia Com-
pliance.

Aby bolo mozné odhalit porusenia Compliance a za-
branit im, spoliehame sa na nasich zamestnancov, ako
aj nasich zdkaznikov, obchodnych partnerov a tretie
strany. K dispozicii madme rézne spdsoby nahldsenia
upozorneni na poru$enia Compliance. Jednym z nich
je Elektronicky systém na podavanie podnetov (BKMS).
Je to online komunika¢na platforma, prostrednictvom
ktorej méze oznamovatel kdekolvek a kedykolvek ozna-
mit protispolo¢enskd ¢innost v stvislosti so spolo¢-
nostou Lidl, a to aj anonymne. Oznamovatel moze svoj
podnet tieZz zaslat emailom na compliance@lidl.sk
alebo odovzdat osobne na adresu sidla spolo¢nosti Lidl
- do ruk zodpovednej osoby. Vietky podania désledne
presSetrujeme.

Elektronicky systém
na podavanie
podnetov (BKMS).
Electronic Complaint
Reporting System
(BKMS).

We take all suggestions seriously
and support whistleblowers

Our Compliance Management
System allows our customers, bu-
siness partners and employees to
act according to uniform and bin-
ding structures. In order to com-
ply with applicable laws and in-
ternal guidelines, it is important

—— H
TR i .

that we identify actions that contravene them early on.
One of the ways we achieve this is by being alerted to
potential compliance violations.

We rely on our employees, customers, business part-
ners and third parties to detect and prevent compliance
violations. There are various ways for us to report com-
pliance violations. One of them is the Electronic Com-
plaint Reporting System (BKMS). This is an online com-
munication platform through which a whistleblower
can report Lidl-related anti-social activity anywhere,
any time, even anonymously. Whistleblowers can also
send their complaints by email to compliance@lidl.sk
or hand them over in person to the address of Lidl's
registered office - directly to the responsible person.
All notifications are thoroughly investigated.




Staviame sa proti korupcii a nekalym obchodnym
praktikam

Sme odhodlani chranit najvyssie pravne, etické a mo-
rdlne Standardy. Bojujeme proti korupcii a Uplatkar-
stvu, preSetrujeme podvody a staviame sa proti
nekalym obchodnym praktikdm. Vazime si doveru
nasich zdkaznikov a partnerov, aj preto mame v na-

Sich firemnych zdsadach ukotvenud nulovu toleranciu
k takému spravaniu.

Pri vybere obchodnych partnerov sme vidy trans-
parentni

Internymi smernicami mdme pevne uréené pravidla,
ktoré ndm okrem najlep3ich obchodnych podmienok
zarucuju aj transparentnost pri vybere nového ob-
chodného partnera. Samozrejmostou je vyber spo-
medzi minimalne troch ponuk na zaklade vopred
vypisanych pravidiel vyberového konania.

Vsetky podnety désledne presetrujeme.

,bodr-
Ziavame platné pravo a interné smernice.”



We oppose corruption and unfair business practices
We are committed to upholding the very highest legal,
ethical and moral standards. We fight corruption and
bribery, investigate fraud and oppose unfair business
practices. Because we value the trust of our customers
and partners, we also have zero tolerance for such be-
haviour enshrined in our corporate policies.

We are always transparent in our selection of busi-
ness partners

We have firmly established rules in our internal guide-
lines which, besides ensuring the best business condi-
tions, also guarantee us transparency when it comes to
choosing a new business partner. Of course, the selec-
tion from a minimum of three bids is made on the basis
of pre-determined tendering rules.

We investigate all complaints thoroughly.

Our employees are exposed to the topic of compliance
with applicable law and internal directives as soon as
they join Lidl because it is part of their first training
sessions. This ensures that all our employees are gra-
dually introduced to the ground rules. Our colleagues
at all levels of management also receive regular re-
fresher training on compliance.

The conduct of our entire company and its employees
is therefore based strictly on the principle: "We com-
ply with applicable law and internal guidelines."
This is a central corporate principle that applies to
all our employees. Lidl and its management are ex-
pressly committed to protecting and upholding this
principle.

,.




Pre presadenie nasej zasady ,Dodrziavame platné
pravo a interné smernice“ platia pre v§etkych nasle-
dujice pravidla spravania.

1.

10.

Nedopustime, aby bolo nase konanie ovplyviio-
vané konfliktom zaujmov alebo podplacanim.
Odmietame Uplatky a podvod ako prostriedky na
dosiahnutie naSich cielov.
Chranime osobné Udaje naSich zamestnancov,
zdkaznikov a obchodnych partnerov a tieto spracu-
vame iba na zdklade opravneného pravneho zékla-
du alebo sthlasu.

Respektujeme férovu a poctivu sutaz.
Stardme sa o bezpecnost a obchodovatelnost
nasho obchodného tovaru, ¢im chranime nasich
zdkaznikov, a to najma pred poSkodenim zdravia.
Respektujeme podnikové vlastnictvo, ako aj ob-
chodné tajomstvo.
Zabezpecujeme riadne vedenie uétovnictva a plni-
me nase danové a colné pravne povinnosti.
V oblasti nasej posobnosti prijimame vSetky nevy-
hnutné opatrenia na zabranenie prania Spinavych
penazi, ako aj poskytovania finan¢nych prostried-
kov sankcionovanym obchodnym partnerom.
Redpektujeme ludské préava.

Nasu obchodnu ¢innost realizujeme v stlade so
zivotnym prostredim.
Ocdakavame aj od naSich obchodnych partne-
rov a od aktérov v celom naSom doddvatelskom
retazci zodpovedné spravanie a spravanie v stlade
s pravom.



In order to maintain our policy of "We comply
with applicable law and internal regulations”, the
following rules of conduct apply to everyone.

1. We will not allow our actions to be influenced
by conflicts of interest or bribery. We reject
bribery and fraud as a means to achieve our ob-
jectives.

2. We protect the personal data of our employees,
customers and business partners and process it
only on the basis of legitimate legal grounds or
consent.

3. We respect fair and honest competition.

4. We care about the safety and marketability of
our products and thus protect our customers,
in particular from harm to their health.

5. We respect corporate proprietary rights and
trade secrets.

6. We maintain sound book-keeping and meet our
statutory tax and customs obligations.

7. We take all precautions necessary to prevent
money laundering in our sphere of activity, and
to prevent funds from being made available to
sanctioned business partners.

8. We respect human rights.

9. We conduct our business in an environmentally
sound manner.

10. We expect our business partners and stake-
holders throughout our supply chain to behave
responsibly and in a lawful manner as well.
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Oﬁ'roku%Oﬁracu]eme sre3pektom k nasim zakaznikom, \

komunit, zodpovednym zamestnavatelom aj korektnym partnerom

statu. Ako jediny potravinovy diskont na Slovensku ponikame nizke
ceny kazdy deri a pre vietkych.
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We have been working with respect for our customers,
employees and nature since 2004.

We are relentless supporters of domestic suppliers, a friend to

communities, a responsible employer and a fairlpartrier tothe state.
We are the only discount food store in Slovakia to offer low prices
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